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Marshfield Overview

E Effi i• Energy Efficiency

• Demand Response

• Distributed Generation• Distributed Generation



Marshfield had 7X’s more audits than any 
other town!
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Marshfield installed 10X’s as many PV 
systems.
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Marshfield Best Practices 

• Package of measuresPackage of measures

• Direct mail NSTAR branded outreach

• Community outreachy

• Customized marketing


